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An analysis of Japanese content policy

This paper argues characteristics and trend of the content policy in Japan. After surveying
frameworks of content policy and analyzing its grounds, diversity of policy method and
ambiguity of political goal and responsibility are discussed. Contrary to the inefficiency of the
industry policy, such fields as information regulation, promotion of art, and copyright are
increasing importance by digitalization. At the same time, this points out the necessity of
shifting the current policy to new areas including 1) reforming low system of telecommunication
and broadcasting, 2) forming Pop culture Policy, and 3) promoting Children's Creativity and
Communication.

Contentpolicy, Digitalization,Industrial promotion,Popculture,Children’s communication



2000

2002
1998 (2002)
2003
2002
1996
2003
1
1.1
80
90
90
12
1)

2000

90
IT



2)

1998

3)

(2002)

(2005)

Heilbrum-M.Gray(1993)

(2000)



21

oS

(2003)



HRER ik
L 0307 URREIY : ZWAA K542, EFIENE
el s 0207 LBk REBERRL
Al oA bR
' Y Wl - HASIEORHER L 5T
e OEE. BE. NESSENSLOREREC LATENE
- e OBEE T VERER
filg g [ Jdleriad
i (P SEESFEE
(fvev747) | - BE :Qg;gig
S, K971
| HeHs i
M RS o S
oMt | fAME e,
o) | E/NE § SIRIN. K\NRAR
OREAN /5, BEA—IHEE
— oxsi. 4740k
JRaRE NHKES
G g AR euEA, WPORERLAANY-EADRR
$TEEYU0MR

(2002)

2.2

IT



KERE TEAS

- e-Japani{BOEE

ANMEREEE - ANMEREENRE

Qe - MARE-2 V7 VRBORE, WABEORH - BERR,

BT Y DELRR

REE | guzam . mmps(
onFaLY. WEREL

ERERE

027 YERDER
OEFHNE. ERNNEL

[ Jélesl
LBHEE | | OEfERIRORE
QEEHE, HEOREL

e |
s | esmmssonat
aBE | 0xiNR
SRE | OHRRSEN, RRATHR
ATWIBRE | | OAEUHRR-ZHBES

31

90

2003

50

60-70

2004

80

3.2



80

60



60 80 2000
70 90
NTT
NTT
3.3
95

GDP

(2005)



34

50

UHF

90

VHF

89

CATV

60
86

41

19

1882



40
70
90

(2004:p.29)

(2004:p.42) (1997:p.40)

4.2

2001

9%
(1997:p.140)
2003:p.215
(2003:p.122,p.196)

Reidenberg(1998),Balkin(1996), (2001)



2002:p.15

BE 5T M R

B HP B o

(2002:p.18)
1996:p.182
(2002:p.34)
(2003:p.262)
2002:p.246
BB ERABR poloi
s S T T Soy s
g REBRARL T 742
At | BNENEH e
naewy | AvEm b | e
P — weses > | 1207
[
wRix —  wems [ |SgEove
L
HREEA — rinssth > | FUsLERE

10

5.1

20



1

I v IEE SR

fpE
<y 7>
FYIN AT YHE

e FRNE LI

B R R W

ilfF - MEma> <FEBD>

REQ31yT Y YHE
(EEHF)

5.2
1

(2004:p.39) 2002:p.4

N §

PR N



9 2
2002

12



13

[#E]

L B A
$opE

Bzl

[BxDARAE]

#v7hNFr-
ez
7

EROW

[BROBE]

Mt

(@]

Ry ThNFy—
S

HRz@

[2722]
THPLE



2004
2002

Baumol- Bowen(1966)

1)
3)
5)
6)

Heilbrum-Gray(1993)

2)
5)
Frey- Pommerehne(1989)

2)

3)

1)

1998

4)

4)

14

,1998

,2004

,1997

,1997

NTT ,1997

,1998

,2004

,2002

2004

,2001

,2000

,2001

SJCR-DP2005-002-3,2005

,1996

, 2003

,2002

, 2002



NTT ,2003

, 2003
,2002
,2003
: ,2002
, 2002

Balkin, J.M. “Media Filters, the V-Chip, and
the Foundations of Broadcast Regulation” ,
Duke Law Journal 45, 1996

Baumol, W.J. and W. G. Bowen, Performin

Arts: The Economic dilemma, A Study o
Problems common to Theater, Opera, Music
and Dance, MIT Press, 1966

Baumol ,\W.J.

“Macroeconomics of Unbalanced Growth: The
Anatomy of Urban Crisis”, American
Economic Review, 1967

Frey, B.S. and WW. Pommerehne, Muses
and Markets Explorations in the Economics
of the Arts,Basil Blackwell, 1989

Heilbrum,J. and C.M.Gray, The Economics of
Art and Culture: An American Perspective,
Cambridge University Press, 1993

Reidenberg,J.R. “Lex Informatica : The
Formulation of Information Policy Rules
ngrgugh Technology”, Texas Law Review 76,
1

Throsby,D. “The Production and
Consumption of the Arts: A View of Cultural
Economics”, Journal of Economic
Literature, 1994

15



